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Executive Summary 
 

This document is the deliverable “D8.2 – Dissemination and Communication Materials 

Developed”. It provides a selection of the project communication materials and the 

dissemination templates. These include the activities and materials developed - such as 

the project website, brochures, flyers, roll-ups, press releases and newsletters and social 

media posts.  

The document is closely linked, and should be read with, deliverable “D8.1 – 

Dissemination and Communication Plan” that was provided in Month 6 of the project. 

This aimed to serve as a guidebook to the project partners to implement and follow 

suitably organized, beneficial and feasible communication and dissemination activities. 

The plan is effective throughout the lifetime of the project, being revised and updated in 

Month 24 and Month 40. 

Inclusion of the consortium members in the development of the materials in this current 

document has been crucial. This has allowed the responsible partner (SPI) to build on 

the input of all the members and encourages engagement.  

The document starts with a brief discussion of the visual identity, before providing an 

introduction to the developed materials. The detailed materials are provided in Annexes. 
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1. Visual Identity | Logo construction: research           

and purpose 

 

The perspective of the eMOTIONAL Cities project crosses the domains of neuroscience 

and mental health with the urban environment and cities in general. The development of 

the visual identity was thus started from an illustration of the human brain and a city map 

- taking as reference the city of Lisbon. 

The final design intends to reflect, in a clear and intelligible way, the crossing of both 

domains and the idea of connectivity between brain and urban space. 

 

Figure 1. Research stage of logo 

 

 

Figure 2. Logo 
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2. Developed materials 

Within the scope of the project and in order to respond to the needs of the different 

partners, the following materials were developed: 

- Brand manual  

- Website 

- Templates  

- Project general presentation  

- In-hand dissemination materials: 

o Flyer  

o Roll-up 

- Newsletter 

- Online dissemination tools 

 

2.1 Brand manual 

The brand manual collates the project branding - including the logo, fonts and signatures 

- to be used during the project by all partners. These are provided in Annex 1. 

 

2.2 Website 

The development of the eMOTIONAL Cities website began in M2. The website is a 

dynamic tool that will be constantly updated by the end of the project: 

https://emotionalcities-h2020.eu/. 

The website provides regular updates on the activities developed and the impacts 

achieved. The website includes an intranet capability through which the partnership can 

share relevant confidential documents and information.  

Banners have been developed for use on the project website (and social media). To 

date, these banners have been used for the project video and general overview. The 

banners are developed by the relevant partner (SPI) in conjunction and upon request of 

other partners who wish to highlight certain elements.  

In addition, for the events and news, a section has been developed through which the 

consortium can propose specific events and other activities that eMotional Cities can 

support. To date, seven events have been launched by eMOTIONAL Cities for the Visual 

Identity, Emotional Geographies, Analytical Approaches, Launch Event, Kick-off 

Meeting, Environmental sensors and Open Co-design workshop.  

The project website will be populated with press releases of upcoming and past events, 

as well as synopsis of relevant papers published by the partners. In addition, other 

https://emotionalcities-h2020.eu/
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materials such as brochures, scientific and non-scientific papers, videos and multimedia 

will be published.  

The sections of the website are as follows: 

• Home; 

• About: introductory description of the project: objectives, work plan and overview; 

• Consortium: partners, third parties and advisory/ethical boards; 

• Resources: promotional materials, project videos, newsletters, project reports 

(deliverables), scientific publications, non-scientific publications and external 

publications; 

• News and events; 

• Pilot cities. 
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Figure 3. Website 

 

2.3 Templates 

The main purpose of designing common deliverable and presentation templates is to 

have a uniform layout for the project presentations, held either internally during reporting 

to the EC or externally to the public, including communication at conferences and events. 

All eMOTIONAL Cities deliverables and presentations should follow these templates.  

These are provided in Annex 2. 

 

2.4 General presentation 

In addition to the PPT and word template, a general presentation of the project was 

developed in M8 to be used by the partners at events to help ensure the representation 

and visibility of eMOTIONAL Cities among external stakeholders. It is a simple 

presentation with 10 slides that contain fundamental information about eMOTIONAL 

Cities in English. It is aimed to be able to be presented within 10 minutes.  

It is provided in Annex 3. 

 

2.5 In-hand dissemination materials 

The in-hand dissemination materials include flyers, roll-ups and other content that will 

support information dissemination (project marketing information, project key results, 

etc.). These are designed to be distributed in events developed under the project and by 

partners that participate in third-party events.  
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2.5.1 Flyer 

To convey the overall concept, a two-page flyer was developed with the general overview 

of the eMOTIONAL Cities project. The flyer is provided in Annex 4.  

The first page includes the visual identity of the project, the project website and a succinct 

definition of eMOTIONAL Cities. The vision and aim of the project are also provided on 

the first page to communicate a good understanding about the concepts and goals of 

eMOTIONAL Cities.  

The second page describes the main objectives and also provides geospatial analytics 

to develop the eMOTIONAL Cities conceptual framework as a linking point between 

urban environment, neuroscience and both of physical and mental health to various 

urban cases in Europe and in the US.  

The last element on the second page reflects a robust impact of the project for improving 

both physical and mental health plus to reduce inequalities of urban areas. Moreover, 

details of the project such as partners’ names, social media links and disclaimer are 

illustrated on the flyer. 

 

2.5.2 Roll-up 

For use at mainly public meetings and general exhibitions, the roll-up displays 

information about eMOTIONAL Cities which includes the short definition, funding 

programme name, website, target groups and expected impacts of the project (provided 

in Annex 5).  

The roll-up exhibits this information through a design that aims to show the idea of project 

in a simple manner. It also contains partners’ names, social media links and disclaimer. 

 

2.6 Newsletter 

eMOTIONAL Cities launched the first newsletter in August 2021. This informed 

stakeholders and the general public of the latest and upcoming developments for the 

project. The newsletter is available on the website and was disseminated by email to the 

subscribed stakeholders.  

 

2.7 Online dissemination tools 

eMOTIONAL Cities has three channels for social media - Twitter and Facebook and 

LinkedIn. The accounts were opened in M2 with the eMOTIONAL Cities visual identity, 

logos and depiction. There are regular updates and new materials being posted. These 

posts – which are sourced from all the partners of eMOTIONAL Cities – are managed by 

SPI. 

 

https://emotionalcities-h2020.eu/newsletter/1/
https://twitter.com/home
https://www.facebook.com/emotionalcitiesproject
https://www.linkedin.com/company/76830695/admin/
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Between M1 and M8, the following number of followers and posts has been attained:  

▪ Facebook: 145 followers and 25 posts; 

▪ Twitter: 41 followers and 21 tweets; 

▪ LinkedIn: 152 followers and 25 posts. 

 

Figure 4. LinkedIn 

 

 

Figure 5. Facebook 

 

 



 

GA 945307 

Deliverable 8.2 | Dissemination, Exploitation and Communication 

Oct, 2021 

Page 13 of 33 

 

Figure 6. Twitter 

 

The leader of the project consortium (IGOT/FMUL) set up a shared folder on Google 

Drive, as the project document repository. The primary function is to serve as a usable 

content management system but also as a collaborative environment between the 

project partners to collect content for deliverables, exchanging reports, and others. 

 

 

Figure 7. Google Drive 
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3. Annexes 

 

3.1 Annex 1: Brand manual 
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Figure 8. Brand manual 
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3.3 Annex 2: Templates 
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Figure 9. Template (DOC) 
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Figure 10. Template (PPT) 

 

  



 

GA 945307 

Deliverable 8.2 | Dissemination, Exploitation and Communication 

Oct, 2021 

Page 25 of 33 

3.4 Annex 3: General presentation 
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Figure 11. General presentation 
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3.5 Annex 4: Flyer 
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Figure 12. Flyer 
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3.6 Annex 5: Roll-up 

 

Figure 13. Roll-up 


